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November 16, 2017 

 
What do people really think about my lighting? Relax, we have an app for that 
Philips Lighting and SAP launch app that will enable tourist boards and city authorities to 
measure the social and economic impact of illuminating city landmarks 
 
Eindhoven, the Netherlands – Philips Lighting (Euronext: LIGHT), the world leader in lighting, 
announced today the launch of its new social impact analytics app. The app is designed to 
help cities and owners of sites to collect accurate feedback on the social and media impact of 
public lighting projects. Information from the app will help authorities to facilitate better 
engagement with citizens, improve strategies to boost tourism and enhance value for the 
local economy. 
 
The launch of the new app, announced at Smart City Expo in Barcelona, is the result of a 
collaboration between Philips Lighting and enterprise software specialist SAP SE (NYSE: SAP). 
The app merges image analytics developed by Philips Lighting, which identifies architectural 
lighting photos of landmark installations on social platforms such as Instagram, with SAP’s 
Cloud Platform which collates data on what is being posted on social media and news sites, 
about a given piece of architecture. The result is an invaluable set of metrics formed by public 
opinion, measuring sentiment about architectural lighting for a specific building or 
monument.  
 
The app illustrates how technology can help to quantify the return on investment for 
architectural lighting. For example, data from the app will help city authorities to identify the 
most popular lighting displays and refine lighting strategies to best meet the needs of their 
local community. This is becoming increasingly important as individuals interact with their 
environment in new and innovative ways; for example, the lighting of a bridge might be 
sponsored by a charity which allows donors to vote for their preferred lighting design. Also, in 
a world where cities strive to find new and innovative ways to be smarter, the social impact 
analytics app may be used to create new business opportunities for the local economy.  
 
A study1 conducted by Philips Lighting about the impact of public lighting, revealed that 
landmarks that have been dynamically lit serve much more than a functional purpose. Cities 
and public and private organizations are using the installations to beautify or brand cities to 
boost tourism, promote health and wellbeing, and revitalize areas in decline by turning 
buildings, bridges and monuments into art. 

“When used in a dynamic creative way, light can turn even the plainest structure into a work 
of art. The new app will contextualize social media posts proving the value of dynamically lit 
architecture, not just from a social and cultural perspective, but also their potential impact on 
the local economy. The analysis engine analyses all the data that comes in. It can visualize it, 

                                                           
1 Impact study conducted in 2016 by Philips Lighting, ‘Light Empowers Places’ 

http://www.lighting.philips.com/main/company/beyond-illumination/smart-cities/smart-cities-initiative/smart-cities-initiative-impact-analysis-sentiment?origin=10_global_en_smartcities_pressreleaseexpo___socialimpact_apppage_70124000000wusr
http://www.smartcityexpo.com/en/
http://www.sap.com/
http://www.lighting.philips.com/main/systems/connected-lighting/connected-lighting-for-smart-cities?origin=10_global_en_smartcities_pressreleaseexpo___socialimpact_mainpage_70124000000wusr
http://www.lighting.philips.com/main/systems/connected-lighting/connected-lighting-for-smart-cities/lighting-and-infrastructure/smart-city-infrastructure-impact-study
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report it and provide alerts to cities. Furthermore, it will identify only the posts that you're 
interested in, for example: ignoring a traffic jam on a bridge, but capturing sentiment about 
the lighting,” said Jacques Letzelter, Global Business Leader Public Segment at Philips Lighting. 

Media and social media especially reflect the impact lighting installations have on civic pride 
and the local community. One example of this is The Bay Lights, a light sculpture on the San 
Francisco Bay Bridge, which has shown to have enormous positive impact on the local 
community. 
 
Figures for The Bay Lights2  
• 50 million people saw the original installation 
• 100,000+ YouTube views 
• 650m+ media and social media mentions 

• $18 million boost for the local economy 
 

-Ends- 
Notes to editors: 

• Philips Color Kinetics technology lights some of the world’s most iconic landmarks 
including the Empire State Building, Bay Bridge, Edinburgh Castle, London Eye, 
Kırıkkale Nur Mosque, Allianz Arena, Victoria Falls bridge, Taipei 101 Tower and the 
Dragon Bridge in Da Nang. 

• Philips Lighting will showcase the new app at booth D431 at Smart City Expo in 
Barcelona on 14-16th November 2017  

 
For further information, please contact: 
 
Philips Lighting Global Media Relations  

Anne-Marie Sleurink                           
Tel: +31 6 52 59 63 81 
E-mail: anne-marie.sleurink@philips.com 
 
 
About Philips Lighting 
Philips Lighting (Euronext: LIGHT), the world leader in lighting products, systems and services, 
delivers innovations that unlock business value, providing rich user experiences that help 
improve lives. Serving professional and consumer markets, we lead the industry in leveraging 
the Internet of Things to transform homes, buildings and urban spaces. With 2016 sales of EUR 
7.1 billion, we have approximately 34,000 employees in over 70 countries. News from Philips 
Lighting is located at the Newsroom, Twitter and LinkedIn. Information for investors can be 
found on the Investor Relations page. 
 

                                                           
2 Impact study conducted in 2016 by Philips Lighting, ‘Light Empowers Places’ 

mailto:anne-marie.sleurink@philips.com
http://www.newsroom.lighting.philips.com/
https://twitter.com/Lighting_Press
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