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Research	from	Philips	Lighting	reveals	most	people	fear	leaving	home	unattended	while	on	holiday		

New	update	to	Philips	Hue	app	mimics	your	presence	while	you’re	away	from	home		

• 81%	of	holidaymakers	in	North	America	and	Europe	worry	about	their	property	when	away	
• Over	half	(51%)	are	concerned	about	being	burgled	
• Almost	half	(45%)	would	feel	less	worried	if	they	could	access	their	lighting	system	via	their	

mobile	phone	

Eindhoven,	The	Netherlands	–	Philips	Lighting	(Euronext	Amsterdam	ticker:	LIGHT),	a	global	leader	
in	lighting,	has	today	released	findings	that	reveal	the	top	things	holidaymakers	worry	about	whilst	
away.	Despite	one	third	(36%)	of	vacationers	only	taking	steps	to	prepare	their	property	the	day	or	
even	hours	before	they	leave,	81%	of	those	surveyed,	fear	leaving	their	home	unattended.	The	
findings	also	revealed	how	smart	home	technology,	such	as	Philips	Hue,	could	be	an	effective	way	to	
ease	holiday	stress	levels	with	almost	half	of	people	surveyed	(45%)	stating	they	would	be	less	
worried	if	they	could	automate	their	lights	in	their	home	while	away,	using	their	phone.		
	
The	study	of	over	8,000	adults	across	six	countries	–	USA,	Germany,	UK,	France,	the	Netherlands	and	
Sweden	–	found	that	aside	from	being	burgled,	worries	about	leaving	the	house	varied	from	
forgetting	to	empty	the	bins	(15%)	to	leaving	food	in	the	fridge	(18%).	One	third	(36%)	of	Swedes	
have	doubts	as	to	whether	they	have	left	their	hair	straighteners	or	other	electricals	on,	a	third	
(34%)	of	Americans	worry	about	their	pets	being	lonely,	while	plants	in	the	house	or	garden	dying	
are	a	concern	for	over	a	third	of	Germans	(35%).	Overall	the	Dutch	and	Germans	are	the	most	
relaxed	with	around	a	quarter	able	to	kick	back	and	enjoy	their	summer	vacation,	worry	free	(25%	
and	23%	respectively).	
	
Contrary	to	stereotypes	that	we	get	more	fearful	with	age,	the	research	revealed	the	opposite	with	
worry	levels	decreasing	as	we	get	older.	Younger	people	were	particularly	concerned	about	leaving	
their	lights	on	(31%)	and	revealing	on	social	media	that	they	were	away	and	their	home	empty	–	via	
posts	on	Facebook	or	holiday	snaps	on	Instagram	(24%).	They	were	also	concerned	that	passers-by	
would	be	able	to	see	their	house	unoccupied	(30%),	compared	to	the	other	age	groups.	Over	55	year	
olds	indexed	lower	than	average	with	three	quarters	(73%)	surveyed	saying	they	would	worry	about	
their	home	while	on	summer	holiday,	compared	to	90%	of	18-24	year	olds.	
	
Looking	to	solutions,	18-24	year	olds	were	most	open	to	using	technology	to	ease	these	holiday	
worries,	with	two	thirds	(65%)	feeling	less	worried	if	they	had	an	app	to	remotely	control	their	
security	system	including	lights,	sound	system,	and	appliances.	However,	with	little	time	spent		
preparing	for	their	time	away	it’s	often	too	late	to	use	this	technology	to	give	holidaymakers	the	
reassurance	they	need.		
	
“This	research	reveals	the	benefits	that	remote	access	to	our	homes	can	bring,	especially	in	giving	
holidaymakers	peace	of	mind	whilst	away	from	home.	The	away	from	home	control	functionality	is	
one	of	the	most	used	and	highest	valued	features	in	our	Hue	app.	Based	on	feedback	from	our		



	
	
	
customers,	we	have	now	introduced	the	option	to	mimic	presence	in	our	latest	Hue	app	update.	This	
allows	you	to	schedule	your	lights	to	turn	on	and	off	whenever	you	want	and	the	best	thing	is	that	
you	can	enable	it	from	anywhere	in	the	world,	so	no	need	to	add	this	to	your	already	long	list	of	
holiday	preparations,”	says	Sridhar	Kumaraswamy,	Business	Leader	Connected	Home	Systems	at	
Philips	Lighting.	
	
Taking	control	this	summer	
If	you’re	away	for	just	one	night	or	taking	a	longer	vacation,	Philips	Hue	can	simulate	your	presence	
at	home.	This	key	feature	of	the	Hue	app	since	its	launch	in	2012,	has	now	been	updated	in	the	
latest	Hue	app	(2.14),	meaning	you	can	now	turn	on	and	off	your	lights	remotely	or	schedule	them	
to	automatically	switch	on	and	off	at	specific	moments	in	the	day.	The	new	update	also	enables	you	
to	introduce	a	randomness	to	it,	so	your	lights	mimic	your	normal	daily	routine	and	signal	a	presence	
to	anyone	around	your	home.	You	can	set	schedules	for	individual	rooms	or	your	full	home	and	the	
app	allows	you	to	specify	the	days,	so	you	can	vary	between	different	schedules	during	the	week.	
	
For	more	information,	please	visit	www.meethue.com	or	watch	our	‘how	to’	guide	on	how	to	simply	
set-up	this	feature:	How	to	Mimic	presence			

The	international	research	revealed	the	top	worries	for	holidaymakers	as:		
	

• Being	burgled	while	on	holiday	–	51%	
• Leaving	electricals	on,	such	as	the	iron,	hair	straighteners	or	the	oven	–	32%	
• Plants	in	the	house	or	garden	dying	–	30%	
• Pets	being	lonely	while	away	–	25%			
• Passers-by	seeing	that	the	house	is	empty	if	not	well-lit	–	25%	
• Leaving	the	lights	on	17%	

	
About	the	research	
	
*Source:	All	figures,	unless	otherwise	stated,	are	from	YouGov	Plc.		Fieldwork	was	undertaken	
between	29th	June	2017	-	7th	July	2017	in	the	UK	(2,122	sample	size),	France	(1,026	sample	size),	
Germany	(2,054	sample	size),	Sweden	(1,013	sample	size),	US	(1,105	sample	size)	and	the	
Netherlands	(1,000	sample	size).	The	surveys	were	undertaken	online.	The	figures	have	been	
weighted	for	each	country	and	are	representative	of	all	adults	(aged	18+).	
	
For	further	information	about	Philips	Lighting,	please	contact:	
Philips	Lighting	global	communications:	
Paula	den	Dunnen	
E-mail:	paula.den.dunnen@philips.com		
	
About	Philips	Lighting	

Philips	Lighting	(Euronext	Amsterdam	ticker:	LIGHT),	a	global	leader	in	lighting	products,	systems	and	
services,	delivers	innovations	that	unlock	business	value,	providing	rich	user	experiences	that	help	
improve	lives.	Serving	professional	and	consumer	markets,	we	lead	the	industry	in	leveraging	the	
Internet	of	Things	to	transform	homes,	buildings	and	urban	spaces.	With	2016	sales	of	EUR	7.1	
billion,	we	have	approximately	34,000	employees	in	over	70	countries.	News	from	Philips	Lighting	is	
located	at	the	Newsroom,	Twitter	and	LinkedIn.	Information	for	investors	can	be	found	on	the	
Investor	Relations	page.			


